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TECH TALK WEBINARS: Organize webinars or live Q&A sessions 
with prominent figures in the tech industry to discuss emerging technologies 
and coding tips.

CODING CHALLENGE: Launch a coding contest with prizes for 
innovative solutions to common problems, encouraging participation from 
coders worldwide.

EDUCATIONAL DISCOUNTS: Offer discounts on coding courses or 
tech products, supporting those looking to enhance their programming skills.

PROGRAMMER APPRECIATION POST: Feature stories of 
programmers within your company or community on your platforms, 
highlighting their contributions.

HACKATHON FOR GOOD: Sponsor a hackathon that focuses on 
developing software solutions for social or environmental issues.

PRIVACY CHECK-UP CAMPAIGN: Encourage users to review 
their privacy settings through an engaging online campaign, offering tips for 
protecting personal information.

EDUCATIONAL WEBINAR ON DATA RIGHTS: 
Host a webinar with privacy experts discussing data rights, risks, and                
protection strategies.

DATA PRIVACY PLEDGE: Publicly commit to upholding high 
standards of data privacy and security, detailing the steps your brand takes to 
protect customer data.

INTERACTIVE PRIVACY QUIZZES: Create interactive quizzes 
that educate customers on data privacy and how to stay safe online.

SECURE PRODUCT PROMOTION: Highlight products or services 
that prioritize user privacy, explaining their benefits and features.

International 
Programmers' 
Day
January 7

Data 
Privacy 
Day
January 28

LAUNCH A NEW BEGINNINGS CAMPAIGN: Introduce 
a product line that symbolizes new beginnings and resolutions. Engage 
audiences with a social media challenge to share their New Year resolutions, 
offering discounts to participants.

NEW YEAR, NEW YOU: Host a wellness webinar series focusing 
on mental, physical, and emotional health, aligning with the theme of                   
self-improvement and new starts.

LIMITED-EDITION NEW YEAR MERCHANDISE: Release 
limited-edition products with a New Year theme, such as calendars, planners, 
and wellness products.

INTERACTIVE COUNTDOWN EVENT: Host a virtual countdown 
event with live music, guest speakers, and a showcase of upcoming products 
or services for the new year.

NEW YEAR GIVEAWAY: Run a giveaway contest where customers 
can win a "New Year's Makeover" package, including products or services that 
help achieve personal or professional goals.

INTERFAITH DIALOGUE SERIES: Host an online series 
featuring leaders from various faiths discussing common values and the 
importance of tolerance and understanding.

CULTURAL EXCHANGE PROGRAM: Promote cultural exchange by 
sharing stories, music, and art from different religions on social media.

CHARITABLE DONATIONS: Donate a portion of sales to charities 
supported by different religious organizations.

EDUCATIONAL CONTENT: Create and share educational content 
about the world's religions, focusing on themes of peace and coexistence.

VIRTUAL TOURS OF RELIGIOUS SITES: Offer virtual 
tours of significant religious sites around the world, highlighting their history            
and importance.

New
Year's 
Day
January 1

World 
Religion 
Day
January 18
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CHARITY PARTNERSHIP: Partner with a cancer charity and donate 
a portion of sales to cancer research or patient support services.

SURVIVOR STORIES CAMPAIGN: Share inspiring stories of 
cancer survivors within your community, highlighting strength and hope.

EDUCATIONAL CONTENT SERIES: Produce content that 
educates on cancer prevention, early detection, and support resources.

VIRTUAL FUNDRAISER EVENT: Host a virtual event, such as a 
concert or art show, with proceeds going to cancer research organizations.

HEALTH AND WELLNESS INITIATIVE: Promote products or 
services that contribute to a healthy lifestyle, linking them to cancer prevention.

World 
Cancer 
Day
February 4

SUPERBOWL WATCH PARTY KIT: Sell a themed party kit 
with snacks, beverages, and branded merchandise for hosting Superbowl         
watch parties.

INTERACTIVE GAME DAY APP: Develop an app that offers 
live polls, trivia about the teams playing, and prizes for user participation on 
Superbowl Sunday.

ATHLETE ENDORSEMENT: Partner with football players for exclusive 
interviews, behind-the-scenes training content, or product endorsements 
leading up to the game.

SOCIAL MEDIA TOUCHDOWN CHALLENGE: Engage 
customers with a social media challenge to post their game day celebrations, 
offering rewards for the best posts.

LIMITED EDITION TEAM MERCHANDISE: Release limited 
edition merchandise that celebrates the teams playing in the Superbowl, 
leveraging team loyalty to drive sales.

Superbowl 
Sunday

February 8

LIVE-TWEETING EVENT: Engage with your audience by               
live-tweeting during the GRAMMY Awards, offering commentary, and hosting 
polls about performances and winners.

GRAMMY-THEMED PLAYLIST: Compile a playlist featuring 
nominees and share it on streaming platforms or social media.

FASHION RECAP BLOG POST: Publish a blog recapping the best 
fashion from the GRAMMY red carpet, potentially linking it to your products.

AWARD WINNER DISCOUNT: Offer a special discount on products 
related to the GRAMMY winners or performers the day after the event.

MUSICIAN SPOTLIGHT: Feature stories or interviews with               
up-and-coming  artists on your platforms, tying in the theme of musical 
excellence.

GRAMMY 
Awards

February 1

DIGITAL SAFETY TOOLKIT: Release a comprehensive guide 
on Internet safety, including tips for secure browsing, social media safety, and 
protecting personal information.

ONLINE SAFETY WEBINAR FOR PARENTS AND KIDS: 
Host an educational webinar focusing on Internet safety for children, featuring 
experts in cyber security.

COLLABORATION WITH CYBER SECURITY BRANDS: 
Partner with cyber security brands to offer discounts on security products    
and services.

EMPLOYEE ADVOCACY PROGRAM: Encourage employees to 
share their tips and practices for staying safe online, fostering a culture of cyber 
security awareness.

SECURE BROWSING CHALLENGE: Create a challenge that 
rewards customers for taking steps to secure their online presence, such as 
using two-factor authentication.

Safer 
Internet 
Day

February 10



STEM SCHOLARSHIP FUND: Announce a scholarship fund for 
women and girls pursuing careers in STEM fields, emphasizing your brand's 
commitment to diversity and education.

PROFILE SERIES OF WOMEN IN STEM: Launch a social 
media campaign profiling women scientists and engineers, sharing their stories 
and achievements.

INTERACTIVE SCIENCE WEBINARS: Host webinars or 
live science experiments led by women in STEM, targeting young girls                   
and educators.

STEM TOY DONATION: Partner with organizations to donate STEM 
toys and resources to schools and communities, promoting science education 
for girls.

PRODUCT INNOVATION CHALLENGE: Sponsor a challenge 
encouraging women and girls to submit their innovative ideas in science and 
technology, with the winners receiving grants or mentorship.

International 
Day of Women 
and Girls in 
Science
February 11

BLACK HISTORY EDUCATIONAL SERIES: Launch a series 
that explores significant moments and figures in Black history, promoting 
understanding and appreciation.

HIGHLIGHT BLACK CREATORS: Feature products, art, and stories 
from Black creators, providing a platform for their work and voices.

SUPPORT FOR BLACK COMMUNITY PROJECTS: Donate 
to projects or organizations that support the Black community, focusing on 
education, justice, and equality.

COLLABORATION WITH BLACK HISTORIANS: Collaborate 
with Black historians or educators to create content or events that educate on 
Black history.

EMPLOYEE LEARNING PROGRAMS: Implement employee 
learning programs focused on Black history and cultural competence.

Black 
History 
Month
February 1-28

PERSONALIZED GIFT SERVICE: Offer a personalized gift 
service where customers can customize products with messages or names for 
their loved ones.

VALENTINE'S DAY LOVE STORIES CONTEST: Run a 
contest inviting customers to share their love stories, with winners receiving a 
romantic dinner or getaway package.

COLLABORATIVE ART PROJECT: Create a digital collaborative 
art project where participants can add to a "Wall of Love", showcasing 
community messages of love and friendship.

LIMITED EDITION ROMANTIC COLLECTION: Launch a 
limited edition collection of products themed around romance, such as jewelry, 
fragrances, or chocolates.

VIRTUAL SPEED DATING EVENT: Host a virtual speed 
dating event, providing a platform for singles to meet and connect in a               
branded experience.

Valentine's 
Day

February 14

FASHION WEEK-INSPIRED COLLECTION: Launch a 
collection inspired by the trends seen at NYFW, promoting it through a virtual 
fashion show.

BEHIND-THE-SCENES CONTENT: Share behind-the-scenes 
content from NYFW, including interviews with designers, on social media.

STYLE CHALLENGE: Host a style challenge on social media, 
encouraging followers to recreate their favorite NYFW looks with your products.

FASHION BLOGGER COLLABORATION: Partner with fashion 
bloggers to cover NYFW events, offering their insights and styling tips featuring 
your brand.

VIRTUAL STYLIST APPOINTMENTS: Offer virtual stylist 
appointments to help customers incorporate NYFW trends into their wardrobes 
with your products.

New York 
Fashion 
Week
February 11
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CARNIVAL-THEMED VIRTUAL EVENT: Host a virtual carnival 
event with live music, dance performances, and interactive games.

FESTIVE PRODUCT LINE: Release a limited-edition product line 
featuring vibrant colors and patterns inspired by carnival costumes.

SOCIAL MEDIA PHOTO CONTEST: Encourage followers to share 
their own carnival-inspired outfits or makeup looks, offering prizes for the best 
submissions.

CARNIVAL PLAYLIST: Curate a carnival-themed playlist and share it 
on streaming platforms to bring the festive atmosphere to your audience.

COMMUNITY PARADE FLOAT: If applicable, participate in a 
local carnival parade with a float that showcases your brand, engaging with            
the community.

Carnivals

February 17

PAY IT FORWARD CAMPAIGN: Encourage customers to perform 
random acts of kindness, documenting their actions on social media with a 
brand-specific hashtag.

KINDNESS GIFT CARDS: Distribute "kindness" gift cards that 
recipients are encouraged to use towards purchasing something for someone 
else rather than for themselves.

EMPLOYEE VOLUNTEER DAY: Organize a day of volunteerism for 
employees, partnering with local charities or community projects, and share 
the experience online.

COMPLIMENT GENERATOR: Launch an online compliment 
generator that allows users to create and share personalized compliments with 
friends or strangers.

KINDNESS AWARDS: Recognize and reward acts of kindness in your 
community with awards or donations to charities in the honorees' names.

Random Acts 
of Kindness 
Day
February 17

LIMITED-EDITION RED PRODUCTS: Launch limited-edition 
products in red, symbolizing good luck and happiness for the Chinese          
New Year.

VIRTUAL LUNAR NEW YEAR CELEBRATION: Organize a 
virtual event with traditional music, storytelling, and cooking demonstrations.

CULTURAL APPRECIATION CAMPAIGN: Share educational 
content about the significance of Chinese New Year and its traditions.

GIFT-GIVING GUIDE: Create a gift guide tailored to Chinese New 
Year, featuring products that are perfect for giving to loved ones.

LUNAR NEW YEAR DISCOUNTS: Offer special discounts or 
promotions to celebrate, encouraging customers to start the new year with a 
purchase from your brand.

Chinese 
New Year
February 17

"SLOW DESIGN, SACRED INTENT" CAMPAIGN:  Shift 
focus toward intentionality in product design and consumption. Spotlight items 
made with care, sustainability, or spiritual symbolism. 

IFTAR BOX COLLAB SERIES: Partner with Muslim-owned food 
brands or chefs to create limited-edition Iftar Boxes filled with snacks, drinks, or 
even candles and table decor for breaking the fast.

SUNSET SOCIALS:Host short, pre-Iftar livestreams with Muslim 
creators, entrepreneurs, and designers reflecting on creativity, identity, and faith.

GIVE BACK THROUGH ZAKAT-INSPIRED CAMPAIGNS: 
Align your Ramadan promotions with zakat (charitable giving) by pledging a 
portion of profits to nonprofits supporting refugee, hunger relief, or education 
programs. Let customers choose where their zakat-contribution goes.

RAMADAN JOURNALING KIT + DIGITAL PROMPTS: 
Launch a digital journaling series with prompts for daily gratitude, reflection, or 
intention-setting during Ramadan. Pair with physical or printable journaling kits 
designed with elegant Islamic patterns and typography.

Ramadan

February 17



NGO PARTNERSHIP ANNOUNCEMENTS: Announce new 
partnerships with NGOs, detailing collaborative projects or initiatives aimed at 
social or environmental impact.

CHARITY MATCHING CAMPAIGN: Launch a charity matching 
campaign where for every purchase, a donation is made to an NGO of the 
customer's choice.

VOLUNTEER STORIES SERIES: Share stories of employees 
volunteering with NGOs, highlighting personal involvement and the importance 
of giving back.

NGO FAIR: Host a virtual NGO fair where various organizations can 
present their work and missions, offering opportunities for customers to         
get involved.

AWARENESS AND FUNDRAISING CAMPAIGN: Conduct 
an awareness and fundraising campaign in support of an NGO, using your 
platforms to educate and encourage donations.

World 
NGO 
Day
February 27

MULTILINGUAL CONTENT DAY: Publish content in multiple 
languages across your platforms, celebrating linguistic diversity and inclusivity.

LANGUAGE LEARNING PARTNERSHIP: Partner with language 
learning apps or platforms to offer discounts or free trials, encouraging people 
to learn new languages.

CULTURAL EXCHANGE WORKSHOPS: Host virtual workshops or 
events that explore different cultures through their languages, featuring guest 
speakers or educators.

EMPLOYEE LANGUAGE SHOWCASE: Highlight employees who 
speak different languages, sharing their stories and the importance of their 
mother language in a social media series.

LANGUAGE PRESERVATION FUND: Contribute to or establish 
a fund dedicated to preserving endangered languages and promoting     
linguistic diversity.

International 
Mother 
Language Day
February 21

EXCLUSIVE FASHION WEEK COVERAGE: Provide exclusive 
behind-the-scenes coverage of Milan Fashion Week, including interviews with 
designers and sneak peeks of collections.

FASHION INFLUENCER COLLABORATION: Collaborate with 
fashion influencers to showcase your brand's presence at Milan Fashion Week, 
featuring live updates and styling tips.

MILAN-INSPIRED PRODUCT LINE: Release a product 
line inspired by the trends and styles seen at Milan Fashion Week, offering 
customers a taste of high fashion.

VIRTUAL FASHION SHOW: Host a virtual fashion show featuring 
your brand's latest collection, inspired by the creativity and innovation of Milan 
Fashion Week.

FASHION DESIGN COMPETITION: Organize a fashion design 
competition with the theme of "The Future of Fashion", inspired by the shows at 
Milan Fashion Week.

Milan 
Fashion 
Week
February 24
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WILDLIFE CONSERVATION SERIES: Launch a content series 
focused on wildlife conservation efforts, featuring stories of endangered 
species and how to help.

ECO-FRIENDLY PRODUCT LINES: Introduce eco-friendly 
or sustainable product lines, with a portion of proceeds going towards           
wildlife conservation.

VIRTUAL SAFARI EXPERIENCE: Offer a virtual safari 
experience, showcasing wildlife in their natural habitats and educating viewers 
about conservation.

CONSERVATION CHALLENGES: Create challenges for customers 
to participate in conservation efforts, such as reducing plastic use or adopting 
sustainable habits.

PARTNERSHIP WITH WILDLIFE FOUNDATIONS: Partner 
with wildlife foundations to support specific projects or initiatives, offering 
customers the chance to contribute through purchases

World 
Wildlife 
Month
March 3

EMPOWERMENT THROUGH EDUCATION: Launch a campaign to 
fund education for girls in underprivileged areas, partnering with organizations 
focused on women's education.

WOMEN-LED BUSINESS SPOTLIGHT: Feature women-led 
businesses and entrepreneurs across your platforms, offering them a platform 
to share their stories and successes.

EMPOWERMENT WORKSHOPS: Host virtual workshops or seminars 
led by influential women, covering topics such as leadership, entrepreneurship, 
and personal development.

PRODUCT COLLABORATION WITH WOMEN ARTISTS: 
Collaborate with women artists or designers to create a special product line, 
celebrating women's creativity and talent.

DONATE TO WOMEN'S CHARITIES: Commit to donating a 
percentage of sales made on International Women's Day to charities supporting 
women's rights and welfare.

International 
Women's 
Day
March 8

PARISIAN STYLE GUIDE: Publish a style guide inspired by 
the latest trends from Paris Fashion Week, offering fashion tips and how to 
incorporate them into everyday wear.

DESIGNER COLLABORATION: Announce a collaboration with 
a designer featured at Paris Fashion Week, creating an exclusive capsule 
collection available to your customers.

FASHION BLOGGER TAKEOVER: Invite fashion bloggers to take 
over your social media during Paris Fashion Week, providing insider access  
and commentary.

SKETCH-TO-STORE CHALLENGE: Encourage your design team 
to create a piece inspired by Paris Fashion Week, from sketch to final product, 
sharing the process online.

VIRTUAL FRONT ROW EXPERIENCE: Offer customers a 
virtual front row experience of Paris Fashion Week, streaming a show live on            
your platform.

Paris 
Fashion 
Week
March 2

PI-THEMED DISCOUNTS: Offer discounts based on Pi, such as 
31.4% off select items, for one day only.

EDUCATIONAL CONTENT: Post fun facts about Pi and     
mathematics on your social media, perhaps incorporating your products into 
math-related puzzles.

PI DAY BAKING CONTEST: Encourage customers to bake 
Pi-themed pies and share their creations on social media, offering prizes for 
creativity and presentation.

COLLABORATIVE MATH WORKSHOPS: Partner with educational 
organizations to host virtual math workshops or challenges, promoting STEM 
education.

PRODUCT LAUNCH: Introduce a new product or collection with a Pi or 
mathematics theme, appealing to enthusiasts and educators alike.

Pi 
Day
March 14
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RED CARPET FASHION RECAP: Create a fashion recap of the 
best and worst dressed on your blog or social media, linking similar styles 
available in your collection.

OSCAR WINNER PREDICTIONS CONTEST: Host a contest 
inviting customers to predict Oscar winners, with prizes for those who       
guess correctly.

MOVIE NIGHT-IN KITS: Sell themed kits for hosting Oscar viewing 
parties at home, including snacks, decor, and a ballot for guests to vote on   
their favorites.

BEHIND-THE-SCENES CONTENT: Share behind-the-scenes 
content related to Oscar-nominated movies, exploring their creation process, 
costumes, and set design.

CELEBRITY COLLABORATION: Collaborate with celebrities 
attending the Oscars for exclusive interviews or to feature them using/wearing 
your products.

Academy 
Awards

March 15

GREEN PRODUCT LINE: Launch a limited-time green product line or 
feature existing green products, celebrating the holiday's traditional color.

VIRTUAL PARADE PARTICIPATION: Engage with your 
community by participating in a virtual St. Patrick's Day parade, showcasing 
your brand in a festive way.

IRISH CULTURE BLOG SERIES: Share a blog series that 
explores Irish culture, traditions, and history, connecting them with your     
brand or products.

ST. PATRICK'S DAY GIVEAWAY: Run a giveaway where 
participants can win a "pot of gold" – a collection of your products or a gift card.

CULTURAL APPRECIATION CAMPAIGN: Highlight Irish artisans 
or products in a cultural appreciation campaign, educating customers on the 
significance of the holiday.

HAPPINESS CHALLENGE: Launch a 30-day happiness challenge 
with daily tasks or prompts that encourage positivity, sharing, and community 
engagement.

SHARE A SMILE CAMPAIGN: Encourage customers to share 
stories or photos that make them happy, fostering a positive online community.

PRODUCT DONATIONS: For every purchase, donate a product to a 
charity or organization that supports mental health or well-being.

HAPPINESS QUOTES: Share inspirational quotes about happiness 
across your social media platforms, possibly incorporating product placements 
subtly.

WELLNESS WEBINARS: Host webinars focusing on mental health and 
happiness, featuring speakers on topics from mindfulness to work-life balance.

St. Patrick's 
Day
March 17

International 
Day of 
Happiness
March 20

SPRING RENEWAL DISCOUNTS: Offer special discounts to 
celebrate the renewal and rejuvenation theme of spring.

SPRING CLEANING TIPS: Share eco-friendly spring cleaning tips 
and how your products can help in this seasonal task.

GARDENING WORKSHOP: Host a virtual gardening workshop or share 
gardening tips, promoting outdoor or garden-related products.

SPRING PHOTO CONTEST: Encourage customers to share photos 
that capture the essence of spring, using a brand-specific hashtag for a  
chance to win.

NEW BEGINNINGS CAMPAIGN: Launch a campaign focused 
on new beginnings, featuring products that symbolize growth, change,                    
or fresh starts.

First Day 
of Spring

March 20



WATER CONSERVATION CAMPAIGN: Launch a campaign 
highlighting water conservation tips and how your products or practices 
support this cause.

CHARITY PARTNERSHIP: Partner with a charity focused on 
providing clean water, donating a percentage of sales on this day to the cause.

EDUCATIONAL CONTENT: Share educational content about the 
importance of water conservation and sustainable water use practices.

ECO-FRIENDLY PRODUCT PROMOTION: Highlight eco-friendly 
products that save water or are made with water-conserving processes.

WATER-THEMED VIRTUAL EVENT: Host a virtual event or 
webinar discussing water issues, featuring experts and activists in the field.

World 
Water Day

March 22

PUPPY PHOTO CONTEST: Invite customers to share photos of their 
puppies, with winners receiving pet-friendly products or discounts.

PARTNERSHIP WITH ANIMAL SHELTERS: Partner with local 
animal shelters for a puppy adoption day, promoting pet adoption and welfare.

PET CARE TIPS SERIES: Share a series of pet care tips on social 
media, focusing on puppies and their needs.

PUPPY CARE PACKAGES: Sell special puppy care packages that 
include essentials for new pet owners.

DONATION WITH PURCHASE: Offer to donate a portion of 
every purchase to organizations that support puppies and dogs, enhancing 
corporate social responsibility.

Puppy 
Day
March 23

POETRY CONTEST: Host a poetry contest inviting customers to 
submit original poems, with winners receiving product prizes or features on              
your platforms.

COLLABORATION WITH POETS: Collaborate with poets to     
create content inspired by your products or brand story, sharing it on World 
Poetry Day.

POETRY IN PRODUCT DESCRIPTIONS: Incorporate poetry 
into your product descriptions or marketing materials for the day, adding a 
creative twist.

LIVE POETRY READINGS: Organize live poetry readings on social 
media, featuring works that resonate with your brand's values or mission.

POETRY-THEMED PRODUCTS: Release limited-edition products 
with poetry themes or that feature famous lines from poems, appealing to 
literature enthusiasts.

World 
Poetry 
Day
March 21

PARTICIPATE IN EARTH HOUR: Publicly commit to turning off 
all non-essential lights during Earth Hour, encouraging your audience to do   
the same.

SUSTAINABILITY PLEDGE: Use Earth Hour as an opportunity 
to reaffirm your brand's commitment to sustainability, outlining specific goals      
or initiatives.

SOCIAL MEDIA BLACKOUT: Participate in a social media blackout 
for the hour, using it to highlight the importance of action on climate change.

EDUCATIONAL CONTENT ON ENERGY SAVING: Share tips 
and ideas for saving energy and reducing carbon footprints, connecting them 
to your products or services.

EARTH HOUR EVENT OR WEBINAR: Host a virtual event 
or webinar focused on environmental sustainability, featuring experts or 
partnerships with eco-friendly organizations.

Earth 
Hour
March 28
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HOLI COLOR KITS: Sell Holi color kits, ensuring they are eco-friendly 
and safe for skin and the environment.

VIRTUAL HOLI CELEBRATION: Host a virtual Holi celebration 
with music, dance performances, and storytelling to share the joy of the festival.

HOLI RECIPE SHARE: Encourage the sharing of Holi recipes, 
celebrating the festival's culinary traditions and flavors.

CULTURAL EDUCATION CONTENT: Educate customers about 
the significance of Holi, its traditions, and how it is celebrated around the world.

SUPPORT FOR CULTURAL ORGANIZATIONS: Donate 
a portion of sales to organizations that promote cultural diversity and 
understanding, in the spirit of Holi's message of unity.

Holi 
Festival
March (Variable)
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HEALTH AWARENESS CAMPAIGN: Launch a campaign focusing 
on a specific health issue, providing valuable information and how your 
products or services can help.

WELLNESS WEBINAR SERIES: Host webinars on various health 
topics, featuring experts and offering tips for maintaining a healthy lifestyle.

PRODUCT DONATION: For health-related products, donate a portion of 
sales to health organizations or initiatives.

FITNESS CHALLENGE: Promote a fitness challenge encouraging 
participants to share their progress, offering incentives for participation          
and completion.

HEALTHY RECIPE SHARE: Encourage your community to share 
healthy recipes on social media, possibly integrating your products, and 
compile them into a downloadable guide.

World 
Health 
Day
April 7

PRANK PRODUCT LAUNCH: Announce a humorous and obviously 
fake product or service, engaging your audience with a clever twist later 
revealing a real promotion or discount.

FUNNY BEHIND-THE-SCENES CONTENT: Share amusing 
behind-the-scenes content that shows a lighter side of your brand, such as 
staged bloopers or pranks among team members.

CUSTOMER PRANK CONTEST: Encourage customers to share their 
best harmless pranks or jokes, rewarding the most creative entries with prizes.

INTERACTIVE QUIZ: Create an interactive quiz with absurd 
questions related to your industry, providing entertainment and engagement.

APRIL FOOL'S DAY FLASH SALE: Host a surprise flash sale 
with significant discounts, disguised within an April Fool's joke.

April 
Fool's 
Day
April 1

PASSOVER STORYTELLING: Share stories or content that explain 
the significance of Passover, respecting its cultural and religious importance.

KOSHER PRODUCT HIGHLIGHT: If applicable, highlight your 
range of Kosher for Passover products, offering special deals or packages for           
the holiday.

VIRTUAL SEDER TIPS: Provide tips for hosting a virtual Seder, 
offering ideas on how to make the experience memorable even if apart       
from family.

CHARITABLE GIVING: Partner with organizations to provide 
Passover meals to those in need, demonstrating community support             
and generosity.

PASSOVER RECIPE SHARE: Encourage sharing of traditional or 
innovative Passover recipes within your community, fostering engagement and 
cultural exchange.

Passover

April 1

EASTER EGG HUNT: Organize a virtual or in-store Easter egg 
hunt, offering coupons or prizes hidden in "eggs" on your website or                   
physical location.

GOOD FRIDAY REFLECTIONS: Share messages of hope and 
renewal on Good Friday, possibly aligning with charity initiatives or community 
support efforts.

EASTER-THEMED PRODUCTS: Introduce Easter-themed products 
or packaging, such as pastel colors, bunnies, and eggs, appealing to the    
festive spirit.

DIY EASTER CRAFTS: Share DIY Easter craft ideas on social media, 
incorporating your products or branding in a family-friendly activity.

EASTER BAKING RECIPES: Collaborate with influencers or chefs 
to share Easter baking recipes, featuring products from your range that can be 
used in the recipes.

Easter, Good 
Friday
April 3



ECO-FRIENDLY INITIATIVE LAUNCH: Announce a new 
sustainability initiative or milestone in your eco-friendly practices, reinforcing 
your commitment to the planet.

TREE PLANTING PLEDGE: Commit to plant a tree for every 
sale made on Earth Day, partnering with reforestation organizations to              
ensure impact.

SUSTAINABLE PRODUCT PROMOTION: Highlight and offer 
discounts on products that are sustainable, recyclable, or eco-friendly.

ENVIRONMENTAL CHALLENGE: Invite your community to a day 
of zero waste or reduced carbon footprint, sharing tips and ideas for     eco-
friendly living.

EDUCATIONAL ECO-CONTENT: Share educational content about 
environmental issues and how individuals can make a difference, leveraging 
social media platforms for reach.

GIRLS IN TECH MENTORSHIP PROGRAM: Launch a 
mentorship program for girls interested in ICT, providing resources and support 
to encourage their growth in the field.

EDUCATIONAL WORKSHOPS: Host workshops or webinars on 
coding, digital literacy, and other ICT skills specifically aimed at young girls.

SCHOLARSHIP ANNOUNCEMENTS: Announce scholarships or 
grants for girls pursuing education in ICT, supporting their academic journey.

HIGHLIGHT FEMALE TECH LEADERS: Profile female leaders in 
the tech industry on your platforms, inspiring girls with real-life role models.

ICT CAREER DAY: Organize a virtual career day with female ICT 
professionals sharing insights into their careers, challenges, and successes.

Earth 
Day
April 22

International 
Girls in ICT 
Day
April 23

READING CHALLENGE: Launch a reading challenge encouraging 
participants to read and share books related to your industry or values.

AUTHOR Q&A SESSIONS: Host live Q&A sessions with authors, 
possibly related to topics pertinent to your brand or audience interests.

BOOK DONATION DRIVE: Organize a book donation drive, collecting 
books for schools or libraries in underprivileged areas.

BOOK-INSPIRED PRODUCTS: Release products inspired by literary 
works or themes, appealing to book lovers and readers.

DISCOUNTS ON BOOK-RELATED PRODUCTS: Offer 
discounts on products that are related to reading or books, such as 
accessories, lights, or even books themselves..

World 
Book 
Day
April 23

ARTIST COLLABORATION: Collaborate with artists to create 
limited-edition products, showcasing the fusion of art and commerce.

VIRTUAL ART GALLERY: Host a virtual art gallery featuring works 
by local artists or employees, with the option to purchase art with proceeds 
going to charity.

ARTISTIC CONTENT CREATION: Encourage customers to 
create art inspired by your products or brand and share it online, offering prizes 
for creativity and effort.

DIY ART KITS: Sell DIY art kits that allow customers to explore their 
creativity, perhaps related to your product line or industry.

ART EDUCATION SPONSORSHIP: Sponsor art education 
workshops or classes for underprivileged communities, highlighting the 
importance of art in society.

World Art 
Day
April 15
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DESIGN LAB LIVESTREAMS: Host live design sessions with your   

in-house creatives or collaborators. Let audiences watch, ask questions, and see 

your creative process—from moodboarding to prototyping—unfold in real time.

"DESIGNED FOR GOOD" FEATURE SERIES: Highlight 

products, initiatives, or systems that use design to solve social or environmental 

problems. Spotlight designers using their skills for community impact and invite 

user submissions.

DESIGN MENTORSHIP LOTTERY:Offer 1:1 virtual mentorship 

sessions with your design team for emerging creatives. Promote it as a giveaway to 

maximize reach and support next-gen designers.

USER-REDESIGN CHALLENGE: Launch a campaign where followers 

redesign your logo, packaging, or website layout—offering prizes and public 

recognition for standout entries. It fuels engagement and insight.

"BEHIND THE BRAND" MICRO-DOCUMENTARIES:  
Release short, design-focused videos that tell the story behind your brand’s visual 

identity, color choices, and UX decisions. Invite collaborators to speak, framing 

design as a core value.

World 
Design 
Day
April 27

VIRTUAL DANCE CLASS: Host a virtual dance class featuring 
different styles, making it accessible for people of all skill levels to join and enjoy.

DANCE VIDEO CONTEST: Encourage customers to share videos 
of themselves dancing, with rewards for the most creative, energetic,                      
or skilled performances.

COLLABORATION WITH DANCERS: Collaborate with professional 
dancers to create content or showcase your products in a dynamic,          
artistic way.

DANCE-THEMED PRODUCTS: If applicable, release dance-themed 
products or a special collection that celebrates movement and the joy               
of dance.

SUPPORT DANCE EDUCATION: Donate to organizations that 
provide dance education to underprivileged communities, emphasizing the 
importance of arts in development.

International 
Dance 
Day
April 29

LIVE JAZZ PERFORMANCES: Stream live jazz performances, 
featuring local or renowned artists, to celebrate the richness of jazz music.

JAZZ PLAYLIST COMPILATION: Curate a jazz playlist 
featuring classic and contemporary artists, sharing it on music platforms and             
social media.

JAZZ HISTORY CONTENT: Share content that delves into the 
history of jazz, its cultural significance, and influential musicians through         
the ages.

PRODUCT LINES INSPIRED BY JAZZ: Introduce product 
lines inspired by jazz, such as designs based on famous album covers              
or instruments.

SUPPORT FOR JAZZ MUSICIANS: Partner with or donate to 
organizations supporting jazz musicians, especially those impacted by global 
events that have limited live performances.

World 
Jazz 
Day
April 30



May
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AAPI CREATOR SPOTLIGHT SERIES:Partner with 

Asian American and Pacific Islander creators, artists, and entrepreneurs to 

feature their work across your platforms—through interviews, takeovers, and                        

curated collections.

COMMUNITY-SOURCED STORYTELLING CAMPAIGN: Invite 

customers and followers to share how AAPI culture has influenced their identity, 

creativity, or family life. Highlight these stories with custom graphics or video edits.

EXCLUSIVE PRODUCT COLLAB:Collaborate with AAPI designers 

or illustrators to co-create a product or capsule collection. Use proceeds                        

to support AAPI-led nonprofits or scholarships.

HERITAGE-INSPIRED VISUAL THEMES:Update your branding 

for the month with patterns, typefaces, and visuals inspired by AAPI heritage—while 

crediting the historical references and creators behind the look.

FOOD, CULTURE & INNOVATION PANEL: Host a virtual 

panel discussion featuring AAPI leaders in design, tech, food, or business. Use it 

to drive awareness, deepen connection, and foster cultural education through 

entrepreneurship.

STAR WARS THEMED PRODUCTS: Launch limited-edition Star 
Wars themed products or special packaging on May 4th.

FAN ART CONTEST: Host a Star Wars fan art contest, inviting fans 
to submit their creations for a chance to win branded merchandise or       
exclusive discounts.

VIRTUAL STAR WARS QUIZ NIGHT: Organize a virtual quiz 
night focused on Star Wars trivia, offering prizes for the winners.

STAR WARS MOVIE MARATHON: Host a virtual Star Wars 
movie marathon, encouraging fans to watch together and share their          
experiences online.

CHARITY COLLABORATION: Collaborate with a charity for a Star 
Wars Day promotion, donating a portion of the day's sales to a cause related to 
education or children's welfare, in the spirit of the Jedi.

(AAPI) 
Heritage 
Month
May 1

Star Wars 
Day
May 4

WORKER APPRECIATION CAMPAIGN: Launch a campaign 
appreciating the hard work of employees, showcasing their stories and 
contributions on social media.

SPECIAL DISCOUNTS FOR WORKERS: Offer special discounts 
or promotions for workers in essential industries as a token of gratitude for 
their service.

LABOR HISTORY EDUCATIONAL SERIES: Share an 
educational series on the history and significance of labor movements and 
workers' rights.

COMMUNITY SERVICE DAY: Organize a community service day 
where employees can volunteer, emphasizing the importance of solidarity and 
community support.

SUPPORT FOR WORKERS' RIGHTS: Make a public commitment 
or donation to organizations that support workers' rights and fair labor 
practices, aligning with the spirit of International Workers' Day

EDITORIAL SERIES ON PRESS FREEDOM: Publish a 
series of editorials or blog posts discussing the importance of press freedom 
and highlighting current challenges worldwide.

JOURNALIST SPOTLIGHT: Feature stories or interviews with 
journalists who have made significant contributions to press freedom, sharing 
their experiences and insights.

DIGITAL SAFETY WORKSHOPS: Host workshops for journalists 
and bloggers on digital safety, secure communication, and protecting sources.

SUPPORT FOR PRESS FREEDOM ORGANIZATIONS: 
Partner with or donate to organizations working to protect press freedom and 
support journalists in hostile environments.

SOCIAL MEDIA AWARENESS CAMPAIGN: Launch a social 
media campaign using a dedicated hashtag to raise awareness about press 
freedom issues and encourage public support..

International 
Workers' 
Day
May 1

World Press 
Freedom 
Day
May 3



FAIR TRADE PARTNER HIGHLIGHTS: Highlight your fair 
trade partners, sharing stories about the people and communities behind                 
the products.

EDUCATIONAL CAMPAIGN ON FAIR TRADE 
BENEFITS: Launch an educational campaign explaining the benefits of 
fair trade for producers, communities, and the environment.

EXCLUSIVE FAIR TRADE PRODUCT LAUNCH: Introduce 
exclusive fair trade products or collections, emphasizing the positive impact of 
consumers' purchasing decisions.

FAIR TRADE VIRTUAL MARKET: Host a virtual market featuring 
fair trade goods from around the world, providing a platform for artisans to 
showcase their work.

WORKSHOPS ON SUSTAINABLE CONSUMPTION: Offer 
workshops or webinars on sustainable consumption practices, highlighting 
how fair trade fits into a sustainable lifestyle.

FILM-INSPIRED COLLECTION: Launch a collection inspired by 
iconic films, fashion, or moments from the Cannes Film Festival's history.

CANNES WATCH PARTY KIT: Offer a Cannes watch party 
kit, including gourmet snacks, a guide to the festival's films, and themed 
decorations.

EMERGING FILMMAKER SPOTLIGHT: Showcase emerging 
filmmakers on your platforms, providing them with a platform to discuss their 
work and experiences.

VIRTUAL RED CARPET EVENT: Host a virtual red carpet event, 
inviting customers to dress up and share their outfits online, with a contest for 
the best-dressed.

FILM CRITIQUE CONTEST: Encourage customers to submit 
their own film critiques or reviews of Cannes selections, offering rewards for 
insightful contributions.

Fair Trade 
Day
May 9

Cannes

May 13

CULTURAL EDUCATIONAL CONTENT: Share educational 
content about the history and significance of Cinco de Mayo, celebrating 
Mexican culture and heritage.

MEXICAN ARTISAN SHOWCASE: Feature products made by 
Mexican artisans, promoting fair trade and supporting local communities.

CINCO DE MAYO RECIPE SHARE: Encourage the sharing of 
traditional Mexican recipes on social media, perhaps hosting a virtual cooking 
class with a chef.

FESTIVE PROMOTIONS: Offer special promotions on products that 
tie into Cinco de Mayo celebrations, such as party supplies, traditional Mexican 
attire, or food and beverages.

SUPPORT FOR MEXICAN CHARITIES: Donate a portion of 
Cinco de Mayo sales to charities that support Mexican communities, focusing 
on education, healthcare, or economic development.

PERSONALIZED GIFT GUIDES: Create personalized Mother's 
Day gift guides, helping customers find the perfect gift based on interests         
or hobbies.

MOTHER'S DAY STORIES CAMPAIGN: Invite customers to 
share stories about their mothers or mother figures, celebrating their impact 
and offering prizes for the most touching stories.

MOTHER-DAUGHTER/SON VIRTUAL EVENT: Host a virtual 
event such as a cooking class, craft workshop, or yoga session for mothers and 
their children.

CHARITY DONATION WITH PURCHASE: For every Mother's 
Day purchase, donate a portion to charities supporting mothers and children 
in need.

EXCLUSIVE DISCOUNTS FOR MOTHERS: Offer exclusive 
discounts or special offers for mothers, making them feel appreciated            
and valued.

Cinco 
de Mayo

May 5

Mother's 
Day

May 10
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BEE CONSERVATION AWARENESS CAMPAIGN: Launch 
an awareness campaign about the importance of bees to the environment, 
including tips on how individuals can help protect bees.

COLLABORATION WITH BEEKEEPERS: Collaborate with local 
beekeepers to offer honey or bee-related products, with a portion of sales 
supporting bee conservation efforts.

BEE-FRIENDLY GARDENING KITS: Sell bee-friendly gardening 
kits, including seeds for bee-attracting plants and educational materials on 
creating bee-friendly spaces.

VIRTUAL BEEKEEPING WORKSHOP: Host a virtual beekeeping 
workshop or seminar, educating customers about the life of bees and the 
importance of sustainable beekeeping.

BEE CONSERVATION DONATION: For every purchase made on 
World Bee Day, commit to donating a percentage to organizations dedicated to 
bee conservation and habitat protection.

VIRTUAL WINE TASTING EVENT: Partner with vineyards or 
sommeliers to host a virtual wine tasting, offering packages of wine samples for 
participants to purchase in advance.

WINE DAY DISCOUNT OFFERS: Offer special discounts on wine 
and related products, encouraging customers to celebrate the day with their 
favorite bottle.

EDUCATIONAL CONTENT ON WINE PAIRING: Share 
content on social media about the art of wine pairing, including tips for 
matching wines with meals or occasions.

WINE LOVER'S GIFT GUIDE: Publish a curated gift guide for 
wine enthusiasts, featuring wine accessories, personalized wine glasses, or 
exclusive wine club memberships.

SUPPORT FOR WINE INDUSTRY CHARITIES: Donate a 
portion of Wine Day sales to charities supporting vineyard workers or wine 
industry research.

World 
Bee 
Day
May 20

Wine 
Day

May 24

FAMILY STORY CONTEST: Launch a contest inviting customers 
to share their unique family stories or traditions, with rewards for the most 
inspiring or creative.

FAMILY-THEMED PRODUCT BUNDLES: Offer special product 
bundles designed for family activities or enjoyment, emphasizing the 
importance of family time.

VIRTUAL FAMily Reunion Service: Provide a service or platform for 
customers to host virtual family reunions, complete with guides on making the 
most of the event.

EDUCATIONAL FAMILY WORKSHOPS: Offer workshops on 
topics relevant to families, such as parenting tips, family finance, or health and 
wellness.

DONATION TO FAMILY SUPPORT ORGANIZATIONS: 
Donate a portion of sales to organizations that support families in crisis, 
emphasizing your brand's commitment to family welfare.

BIODIVERSITY EDUCATIONAL CAMPAIGN: Launch a 
campaign educating customers about biodiversity, its importance, and how 
they can contribute to its protection.

ECO-FRIENDLY PRODUCT HIGHLIGHTS: Highlight products 
that are made in an eco-friendly manner or contribute to biodiversity 
conservation.

VIRTUAL BIODIVERSITY TOURS: Offer virtual tours of 
biodiverse regions or ecosystems, educating customers about the rich variety 
of life on Earth.

PARTNERSHIP WITH CONSERVATION PROJECTS: Partner 
with conservation projects or organizations, donating a portion of sales to 
support their efforts.

BIODIVERSITY CHALLENGE: Ask your community to take actions 
that support biodiversity, such as planting native species, reducing waste, or 
supporting eco-friendly brands.

International 
Day of 
Families
May 15

World 
Biodiversity 
Day
May 22



GOURMET BURGER RECIPE CONTEST: Encourage customers 
to submit their unique burger recipes, with the winning recipe featured on your 
blog or social media.

BURGER-THEMED PRODUCT DISCOUNTS: Offer discounts on 
products related to burger making or enjoying, such as grills, condiments, or 
cooking utensils.

VIRTUAL BURGER COOK-OFF: Host a live-streamed cook-off 
where participants can showcase their burger-cooking skills, judged by 
celebrity chefs or influencers.

COLLABORATION WITH LOCAL RESTAURANTS: Partner 
with local restaurants to offer special deals or limited-time burgers celebrating 
National Hamburger Day.

EDUCATIONAL CONTENT ON BURGER HISTORY: Share 
fun facts and the history of the hamburger, educating customers about this 
iconic food item.

National 
Hamburger 
Day
May 28

GEEK TRIVIA NIGHT: Host an online trivia night with questions 
covering various geek cultures, from science fiction and fantasy to technology 
and gaming.

EXCLUSIVE MERCHANDISE RELEASE: Launch limited-edition 
merchandise celebrating iconic geek culture franchises or themes.

SPOTLIGHT ON GEEK CREATORS: Feature interviews or stories 
about creators within the geek community, such as comic book artists, game 
developers, or sci-fi authors.

DIY GEEK PROJECTS: Share tutorials for DIY projects related to 
popular geek themes, encouraging customers to engage with their passions 
creatively.

GEEK CULTURE PHOTO CONTEST: Invite customers to share 
photos of their geek culture collections or cosplay, offering prizes for the      
best submissions.

Geek 
Pride 
Day
May 25
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June



OCEAN CONSERVATION WEBINAR: Host a webinar on ocean 
conservation, featuring marine biologists or activists discussing the importance 
of protecting marine environments.

ECO-FRIENDLY OCEAN PRODUCTS: Promote or launch 
products that are ocean-friendly, such as reusable water bottles or products 
made from recycled ocean plastic.

BEACH CLEANUP CHALLENGE: Encourage community 
participation in beach cleanups, offering incentives for individuals or groups 
who collect the most trash.

EDUCATIONAL SOCIAL MEDIA CAMPAIGN: Share facts and 
actionable tips on social media about reducing plastic waste and protecting  
the oceans.

DONATION TO OCEAN CHARITIES: Commit to donating 
a percentage of sales on World Oceans Day to charities focused on               
ocean conservation.

FREE ONLINE YOGA CLASSES: Offer free online yoga classes 
throughout the day, catering to various skill levels and styles.

YOGA GEAR DISCOUNTS: Provide discounts on yoga-related 
products, such as mats, clothing, and accessories, encouraging customers to 
engage in yoga practice.

YOGA CHALLENGE: Launch a yoga challenge on social media, 
encouraging participants to share their poses and routines, with prizes for 
engagement or creativity.

WELLNESS AND MINDFULNESS CONTENT: Share content 
focused on wellness and mindfulness, highlighting yoga's benefits for mental 
and physical health.

SUPPORT FOR YOGA NON-PROFITS: Donate to non-profits 
that promote yoga and mindfulness as tools for health and wellness in 
underserved communities.

World 
Oceans 
Day
June 8

International 
Yoga Day
June 21

PRIDE COLLECTION LAUNCH: Introduce a Pride-themed 
product collection, with a portion of proceeds going to LGBTQ+                            
advocacy organizations.

VIRTUAL PRIDE PARADE PARTICIPATION: Organize or 
participate in a virtual Pride parade, showcasing support through branded 
floats or messages.

LGBTQ+ CREATOR SPOTLIGHT: Highlight LGBTQ+ artists, 
authors, and creators on your platforms, offering them a space to share their 
work and stories.

INCLUSIVE MARKETING CAMPAIGN: Create a marketing 
campaign that celebrates diversity and inclusion, featuring stories from the 
LGBTQ+ community.

SUPPORT FOR LGBTQ+ CHARITIES: Engage in charity 
initiatives that support LGBTQ+ rights and welfare, such as matching   
customer donations.

PERSONALIZED FATHER'S DAY GIFTS: Offer 
personalization options for Father's Day gifts, such as engraved watches, 
custom portraits, or personalized wallets.

FATHER'S DAY STORY SHARE: Invite customers to share 
heartwarming stories about their fathers or father figures, with selected stories 
winning Father's Day prizes.

DIY GIFT IDEAS: Share a series of DIY gift ideas for Father's Day, 
encouraging creativity and personal touches in gift-giving.

VIRTUAL FATHER'S DAY EVENT: Host a virtual event, such 
as a cooking class or a DIY workshop, where families can spend quality              
time together.

GIFT WRAPPING SERVICE: Provide a special gift-wrapping service 
for Father's Day gifts, featuring masculine designs or themes.

Pride 
Month

June 1

Father's 
Day
June 21
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MUSIC PLAYLIST SHARE: Curate and share playlists featuring 
artists from around the world, celebrating the universal language of music.

LIVE MUSIC STREAMING EVENT: Host a live-streamed music 
event featuring performances by local artists or bands, promoting musical 
diversity and talent.

MUSICIAN SPOTLIGHT SERIES: Spotlight musicians on your 
social media, sharing their stories, inspirations, and promoting their work.

INSTRUMENT DONATION DRIVE: Organize a donation drive for 
musical instruments to be given to schools or community music programs      
in need.

MUSIC EDUCATION WORKSHOP: Offer virtual workshops or 
classes on music history, songwriting, or playing instruments, making music 
education accessible to all.

World 
Music Day
June 21

VIRTUAL SOLSTICE CELEBRATION: Host a virtual event 
to celebrate the longest day of the year, featuring meditation, yoga, and 
discussions on the significance of the solstice.

SUMMER-THEMED PRODUCTS: Highlight or launch summer-themed 
products, emphasizing themes of sunshine, outdoor activities, and nature.

Solstice Photo Contest: Encourage customers to share photos capturing the 
essence of summer solstice, offering prizes for the most creative or beautiful 
submissions.

GARDENING AND OUTDOOR LIVING TIPS: Share tips 
for gardening, outdoor living, and making the most of the summer season, 
promoting relevant products or services.

SUPPORT FOR ENVIRONMENTAL CHARITIES: Use the 
solstice as an opportunity to support environmental charities, donating a 
portion of the day's sales to sustainability efforts.

SOCIAL MEDIA ENGAGEMENT CONTEST: Launch a contest 
encouraging followers to engage with your brand on social media, offering 
prizes for creativity or impact.

BEHIND-THE-SCENES CONTENT: Share behind-the-scenes 
content of your brand on social media, providing followers with a glimpse into 
daily operations or upcoming projects.

SOCIAL MEDIA TAKEOVER: Invite an influencer or expert related 
to your industry to take over your social media for the day, offering fresh 
perspectives and insights.

LIVE Q&A SESSIONS: Host live Q&A sessions on social media, 
allowing followers to interact directly with your brand, ask questions, and 
provide feedback.

DIGITAL DETOX CHALLENGE: While it may seem counterintuitive, 
promote a short digital detox challenge, emphasizing the importance of 
balance and encouraging followers to spend time offline before returning to 
engage with your content.

Summer 
Solstice
June 21

World 
Social Media 
Day
June 30



July
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KISSING BOOTH PHOTO CONTEST: Launch a virtual "kissing 
booth" photo contest, where participants share a photo of a kiss, adhering to 
health guidelines, with prizes for the most creative.

LIP CARE DISCOUNTS: Offer discounts on lip care products, 
including lip balms and lipsticks, celebrating the day with a focus on        
kissable lips.

ROMANTIC GETAWAY SWEEPSTAKES: Host a sweepstakes 
for a romantic getaway, encouraging entries through purchases or social           
media engagement.

SHARE THE LOVE: Encourage customers to share stories of love and 
connection, emphasizing the emotional significance of kissing in relationships.

PARTNERSHIP WITH DENTAL HEALTH BRANDS: 
Collaborate with dental health brands to promote oral hygiene, ensuring 
everyone is ready for International Kissing Day.

FRIENDSHIP STORIES CAMPAIGN: Share stories of 
memorable friendships among your customers or employees, emphasizing 
the value of connections.

REFER-A-FRIEND DISCOUNT: Offer a special refer-a-friend 
discount or promotion, encouraging customers to introduce your brand to 
their friends.

FRIENDSHIP BRACELET DIY KIT: Sell or give away 
DIY friendship bracelet kits, encouraging customers to celebrate their       
friendships creatively.

VIRTUAL FRIEND HANGOUT EVENT: Organize a virtual event 
encouraging friends to hang out together online, featuring games, music,          
or workshops.

DONATE TO COMMUNITY ORGANIZATIONS: Support 
organizations that foster community and friendship, especially for those in 
need of social connections.

International 
Kissing Day
July 6

International 
Friendship 
Day
July 30

JOKE COMPETITION: Host a joke competition on social 
media, inviting followers to submit their best jokes with a prize for the                   
funniest submission.

COMEDY NIGHT EVENT: Organize a virtual comedy night featuring 
stand-up comedians, encouraging laughter and community bonding.

HUMOROUS PRODUCT LAUNCH: Introduce a limited-edition 
product or service with a humorous twist, capitalizing on the spirit of the day.

SHARE A LAUGH CAMPAIGN: Encourage customers to 
share videos or stories of what makes them laugh, promoting positivity                     
and connection.

DONATE TO COMEDY RELIEF: Support charities focused on 
using comedy and humor for therapeutic relief, donating a portion of sales 
from the day.

CHOCOLATE TASTING EVENT: Host a virtual chocolate tasting 
event, possibly in collaboration with artisan chocolatiers, showcasing a variety 
of chocolates.

DIY CHOCOLATE RECIPE SHARE: Encourage followers to share 
their favorite DIY chocolate recipes, compiling the best into a downloadable 
recipe book.

CHOCOLATE-THEMED PRODUCTS: Launch or highlight chocolate-
themed products, offering special promotions or bundles for the day.

SUPPORT COCOA FARMERS: Partner with organizations that 
support fair trade and sustainable cocoa farming, donating a portion of the 
day's proceeds.

CHOCOLATE ART CONTEST: Invite customers to create art with 
chocolate as a medium, sharing their creations on social media for a chance to 
win prizes.

International 
Joke Day
July 1

World 
Chocolate 
Day
July 7



August
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YOUTH ACHIEVEMENT SPOTLIGHT: Feature stories of 
remarkable achievements by young individuals in your community or industry, 
inspiring others.

EDUCATIONAL SCHOLARSHIP ANNOUNCEMENT: Announce 
scholarships or grants for young people pursuing education or projects in 
fields related to your business.

YOUTH EMPOWERMENT WEBINAR: Host webinars focusing on 
skills development, entrepreneurship, and empowerment for young audiences.

COLLABORATE WITH YOUTH ORGANIZATIONS: Partner 
with organizations focused on supporting and empowering youth, offering 
mentoring or support.

YOUTH INNOVATION CHALLENGE: Launch a challenge 
encouraging young people to propose innovative solutions to industry-specific 
problems, offering prizes and recognition.

AWARENESS CAMPAIGN ON HUMANITARIAN ISSUES: 
Launch a campaign to raise awareness about current humanitarian issues, 
sharing how your audience can help.

PARTNERSHIP WITH HUMANITARIAN 
ORGANIZATIONS: Collaborate with humanitarian organizations 
for fundraising or awareness efforts, matching donations made                       
through purchases.

STORIES OF HUMANITARIAN WORKERS: Share stories and 
experiences of humanitarian workers, highlighting the challenges and impacts 
of their work.

VOLUNTEER OPPORTUNITIES: Provide information on 
volunteering opportunities with humanitarian organizations, encouraging 
community involvement.

EDUCATIONAL CONTENT ON GLOBAL CRISES: Publish 
educational content about global crises and the importance of humanitarian 
aid, fostering informed compassion among your audience.

International 
Youth 
Day
August 12

World 
Humanitarian 
Day
August 19

VIRTUAL BOOK CLUB: Launch a virtual book club, inviting customers 
to read and discuss a selected book, possibly with a guest author appearance.

EXCLUSIVE BOOK DISCOUNTS: Offer special discounts on books 
or related products, catering to the avid readers among your customers.

AUTHOR INTERVIEWS AND READINGS: Host live or recorded 
author interviews and readings, providing insights into their writing processes 
and stories.

BOOK DONATION DRIVE: Organize a book donation drive, collecting 
books for libraries, schools, or organizations in need.

LITERARY-THEMED PRODUCTS: Highlight or introduce literary-
themed products, celebrating iconic books, characters, or authors.

World Photography Day

PHOTO CONTEST: Host a photo contest with categories relevant to your 
brand, encouraging amateur and professional photographers to participate.

PHOTOGRAPHY TIPS AND TRICKS: Share photography tips 
and tricks on social media, possibly from professional photographers, to 
engage photography enthusiasts.

HIGHLIGHT USER-GENERATED CONTENT: Showcase 
user-generated photos of your products or services, celebrating your      
community's creativity.

PHOTOGRAPHY WORKSHOPS: Offer virtual photography 
workshops or masterclasses, covering various aspects of photography and                    
visual storytelling.

SUPPORT FOR PHOTOGRAPHY NONPROFITS: Donate to 
nonprofits that use photography for social change, highlighting their work     
and contributions

Book 
Lovers 
Day
August 9

World 
Photography 
Day
August 19



PET PHOTO CONTEST: Encourage customers to share photos of their 
dogs, offering prizes for the cutest, funniest, or most heartwarming entries.

DOG-FRIENDLY PRODUCT DISCOUNTS: Offer discounts on 
dog-friendly products or services, celebrating the special role dogs play in 
people's lives.

SUPPORT FOR ANIMAL SHELTERS: Donate a portion of 
the day's sales to animal shelters or organizations focused on dog welfare            
and adoption.

VIRTUAL DOG SHOW: Host a virtual dog show, inviting pet owners 
to showcase their dogs' talents or unique traits, with categories for all kinds           
of pups.

EDUCATIONAL CONTENT ON DOG CARE: Share tips and 
advice on dog care, health, and training, providing valuable information to dog 
owners and lovers.

International 
Dog Day

August 26
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September



BOOK DONATION DRIVE: Organize a book donation drive, collecting 
books for schools, libraries, and communities in need, promoting literacy.

EDUCATIONAL CONTENT SERIES: Launch a series on 
the importance of literacy, featuring stories from individuals impacted by        
literacy programs.

SUPPORT FOR LITERACY PROGRAMS: Donate a portion 
of sales to literacy programs or organizations working to improve literacy         
rates worldwide.

LITERACY CHALLENGE: Challenge your community to read a 
certain number of books, with a commitment to donate for every book read.

AUTHOR COLLABORATIONS: Collaborate with authors for exclusive 
readings, workshops, or discussions on the importance of reading and writing.

World 
Literacy 
Day
September 8

AWARENESS CAMPAIGN: Launch an awareness campaign 
highlighting the importance of mental health support and resources for     
those struggling.

FUNDRAISING EVENT: Host a virtual fundraising event, with 
proceeds going to suicide prevention organizations.

EDUCATIONAL WORKSHOPS: Offer workshops or webinars on 
mental health first aid, teaching people how to support friends or family 
members in crisis.

COMMEMORATIVE PRODUCT LINE: Release a product line with 
messages of hope and resilience, donating a portion of the proceeds to mental 
health services.

SUPPORT HOTLINE SHARING: Share important suicide 
prevention hotlines and resources across your platforms, ensuring accessibility 
for those in need.

World Suicide 
Prevention 
Day
September 10

CUSTOMIZABLE GIFTS: Offer customizable gifts perfect 
for grandparents, such as photo albums, personalized mugs, or                    
engraved keepsakes.

STORY SHARING CONTEST: Encourage customers to share stories 
or lessons learned from their grandparents, with prizes for the most touching 
or humorous.

VIRTUAL FAMILY REUNION SERVICES: Provide resources 
or services to help families organize virtual reunions, making it easier for 
grandparents to connect with distant relatives.

GENERATIONAL DISCOUNTS: Offer discounts or special deals 
when purchases are made across generations, encouraging family shopping.

GRANDPARENT INTERVIEWS: Share interviews or features on 
grandparents within your community, highlighting their wisdom, experiences, 
and roles in families.

Grandparents 
Day

September 13

DEMOCRACY DISCUSSION FORUM: Host an online forum or 
webinar discussing the importance of democracy, featuring speakers from 
various backgrounds.

VOTER REGISTRATION DRIVE: Partner with organizations 
to provide resources and assistance for voter registration, emphasizing the 
importance of participation in democracy.

EDUCATIONAL CONTENT ON DEMOCRACY: Share educational 
content about the principles of democracy, historical milestones, and       
current challenges.

SUPPORT CIVIC EDUCATION: Donate to organizations focused 
on civic education or programs that encourage youth engagement in 
democratic processes.

EMPLOYEE VOLUNTEER DAY FOR CIVIC 
ENGAGEMENT: Organize a volunteer day for employees to engage in 
community service or civic education activities.

International 
Day of 
Democracy
September 15
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WATCH PARTY KIT: Create MTV Music Video Awards watch party kits, 
including themed decorations, snacks, and a scorecard to rate performances.

FASHION RECAP: Post a fashion recap of the event on your blog or 
social media, highlighting standout outfits and how to get similar looks with 
your products.

MUSIC VIDEO CONTEST: Encourage your community to create 
their own music videos for a chance to win prizes, celebrating creativity and 
passion for music.

COLLABORATION WITH NOMINEES: Partner with nominees for 
exclusive content, such as behind-the-scenes looks or interviews about their 
music and videos.

SOCIAL MEDIA POLLS: Engage your audience with social media 
polls and quizzes about the awards, nominees, and performances, keeping the 
conversation going.

MTV Music 
Video 
Awards
September 27

HISPANIC ARTISTS SHOWCASE: Feature Hispanic artists, 
musicians, and creators on your platforms, celebrating their contributions to 
culture and society.

HISPANIC CUISINE FEATURES: Collaborate with Hispanic 
chefs or restaurants to share traditional recipes, cooking tips, or host virtual 
cooking classes.

CULTURAL EDUCATION SERIES: Launch a series that explores 
different aspects of Hispanic heritage, including history, traditions, and 
significant figures.

SUPPORT FOR HISPANIC ORGANIZATIONS: Highlight and 
donate to organizations that support the Hispanic community, focusing on 
education, health, and equality.

HISPANIC HERITAGE PRODUCT LINE: Introduce products 
that celebrate Hispanic culture, with designs inspired by Hispanic art, patterns, 
or themes.

Hispanic 
Heritage 
Month
September 15

PEACE MESSAGE COLLABORATION: Collaborate with 
influencers or public figures to share messages of peace, unity, and 
understanding across social media.

DONATION TO PEACEKEEPING EFFORTS: Donate a portion 
of sales to organizations dedicated to peacekeeping, conflict resolution, or 
refugee support.

VIRTUAL PEACE RALLY: Host a virtual peace rally or event, 
featuring speakers, performances, and discussions on promoting global peace.

EDUCATIONAL CONTENT ON PEACE EFFORTS: Share 
stories and information about peace efforts around the world, highlighting how 
individuals can contribute to fostering peace.

ART FOR PEACE CONTEST: Invite customers to create and submit 
art that represents what peace means to them, with a gallery showing online 
and prizes for impactful works.

International 
Day of Peace

September 21

OKTOBERFEST-THEMED PRODUCTS: Offer Oktoberfest-themed 
products or promotions, such as beer steins, traditional Bavarian attire, or 
specialty foods.

VIRTUAL BEER TASTING: Host a virtual beer tasting event 
featuring a selection of Oktoberfest beers, possibly in collaboration                
with breweries.

OKTOBERFEST HISTORY AND TRADITIONS: Share content 
that educates about the history and traditions of Oktoberfest, including fun 
facts and cultural significance.

HOME OKTOBERFEST GUIDE: Provide a guide for hosting an 
at-home Oktoberfest celebration, including recipes, decoration ideas, and    
playlist recommendations.

SUPPORT FOR LOCAL BREWERIES: Highlight and support local 
breweries offering Oktoberfest specials, encouraging community engagement 
and support.

Oktoberfest

September 19



PODCAST GUEST FEATURES: Feature guests from various fields 
on your company's podcast, discussing topics related to your industry, culture, 
or community interests.

PODCAST LAUNCH OR HIGHLIGHT: Launch a new podcast 
series or highlight existing episodes that align with the themes of Podcast Day, 
promoting engagement and listening.

PODCAST LISTENING PARTY: Host a virtual listening party for a 
popular or relevant podcast episode, followed by a discussion or Q&A session.

PODCAST CREATION WORKSHOP: Offer a workshop on podcast 
creation, covering topics from content ideation to production and promotion.

SUPPORT FOR INDEPENDENT PODCASTERS: Highlight and 
support independent podcasters by featuring their content on your platforms 
or offering sponsorships.

Podcast 
Day

September 30

VIRTUAL TRAVEL EXPERIENCES: Offer virtual travel 
experiences or tours, showcasing destinations around the world to celebrate 
global cultures and sights.

TRAVEL STORY SHARING: Encourage customers to share their 
most memorable travel stories or photos, highlighting the joy and enrichment 
that travel brings.

DISCOUNTS ON TRAVEL-RELATED PRODUCTS: Provide 
special offers on travel-related products or services, catering to those planning 
their next adventure.

SUSTAINABLE TOURISM EDUCATION: Share information 
and tips on practicing sustainable tourism, emphasizing the importance of 
responsible travel.

PARTNERSHIP WITH TRAVEL AGENCIES: Collaborate with 
travel agencies or organizations to offer exclusive deals or informative sessions 
on future travel planning.

AUTUMN WELLNESS TIPS: Share tips for embracing the changing 
season, focusing on wellness, self-care, and preparing for cooler weather.

FALL-THEMED PRODUCTS: Highlight or launch fall-themed 
products, such as cozy home decor, autumnal scents, or seasonal foods.

VIRTUAL EQUINOX EVENT: Host a virtual event to celebrate 
the autumn equinox, featuring meditation, yoga, or a discussion on               
seasonal changes.

SEASONAL RECIPE EXCHANGE: Invite customers to share their 
favorite fall recipes, creating a community collection of autumnal treats.

SUPPORT FOR ENVIRONMENTAL CAUSES: Emphasize the 
importance of environmental stewardship during the change of seasons, 
supporting causes that promote sustainability and conservation.

World 
Tourism 
Day
September 27

Autumn 
Equinox
September  (Variable)
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October



COFFEE TASTING EVENT: Host a virtual coffee tasting event 
featuring different brews from around the world, possibly in partnership with 
local coffee shops.

BARISTA WORKSHOPS: Offer online workshops on coffee-making 
techniques, from brewing basics to advanced latte art.

COFFEE-RELATED DISCOUNTS: Provide discounts on coffee and 
coffee-related products, encouraging customers to celebrate the day.

SUSTAINABILITY IN COFFEE: Educate customers about 
sustainable coffee practices and promote eco-friendly coffee products.

COFFEE RECIPE SHARE: Encourage the community to share their 
favorite coffee recipes, creating a compilation for social media or your website.

TEACHER APPRECIATION DISCOUNTS: Offer special 
discounts to teachers on your products or services as a token of appreciation.

EDUCATIONAL RESOURCES DONATION: Donate educational 
resources or products to underfunded schools or teachers in need.

HIGHLIGHT INSPIRING TEACHERS: Feature stories of 
inspiring teachers on your platforms, showcasing their dedication and impact.

PROFESSIONAL DEVELOPMENT WORKSHOPS: Provide free 
or discounted access to professional development workshops or courses           
for teachers.

CLASSROOM SUPPLIES DRIVE: Organize a drive to collect 
classroom supplies, donating them to schools or teachers in need.

International 
Coffee 
Day
October 1

World 
Teachers' 
Day
October 5

PINK PRODUCT LINE: Launch a pink-themed product line with a 
portion of proceeds donated to breast cancer research organizations.

SURVIVOR STORIES: Share inspiring stories from breast cancer 
survivors across your platforms, highlighting their journeys and resilience.

EDUCATIONAL WEBINARS: Host webinars with healthcare 
professionals to educate on breast cancer prevention, detection,                      
and treatment.

COMMUNITY WALKS OR RUNS: Organize or sponsor virtual 
community walks or runs to raise funds and awareness for breast              
cancer research.

SUPPORT FOR PATIENTS: Offer free or discounted products to 
breast cancer patients and survivors as a gesture of support and solidarity.

ANIMAL WELFARE CAMPAIGN: Launch a campaign to raise 
awareness about animal welfare issues, partnering with or donating to animal 
protection organizations.

PET PHOTO CONTEST: Host a pet photo contest on social media, 
celebrating the joy animals bring to our lives.

WILDLIFE CONSERVATION WEBINARS: Organize webinars 
focusing on wildlife conservation efforts, featuring experts in the field.

ECO-FRIENDLY PET PRODUCTS: Highlight or launch eco-
friendly pet products, emphasizing the importance of sustainability in pet care.

ADOPTION DRIVE SUPPORT: Support local animal shelters by 
promoting adoption drives and offering discounts to those who adopt pets on 
World Animal Day.

Breast Cancer 
Awareness 
Month
October 1

World 
Animal 
Day
October 4
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EMPOWERMENT WORKSHOPS FOR GIRLS: Host online 
empowerment workshops for girls, covering topics like education, leadership, 
and self-confidence.

SCHOLARSHIP FUND FOR GIRLS' EDUCATION: 
Launch or contribute to a scholarship fund dedicated to supporting girls'          
education globally.

FEATURE STORIES OF INSPIRATIONAL GIRLS: Share 
stories of inspirational girls and young women who are making a difference in 
their communities.

PARTNERSHIP WITH GIRL-FOCUSED 
ORGANIZATIONS: Partner with organizations that focus on supporting 
and empowering girls, promoting their work and donating to their causes.

GIRL-LED INNOVATION CHALLENGE: Organize an 
innovation challenge led by girls, encouraging them to propose solutions to 
issues they're passionate about.

SUSTAINABLE EATING CAMPAIGN: Promote sustainable eating 
practices, sharing tips for reducing food waste and choosing eco-friendly    
food options.

FOOD DONATION DRIVE: Organize a food donation drive, collecting 
non-perishable items for local food banks or charities.

HIGHLIGHT FARM-TO-TABLE PRODUCTS: Feature products 
that support local farmers and sustainable agriculture, emphasizing the 
importance of local sourcing.

COOKING CLASSES WITH A FOCUS ON NUTRITION: 
Offer virtual cooking classes that focus on nutritious and sustainable meals.

SUPPORT FOR FOOD SECURITY INITIATIVES: Donate 
to initiatives or organizations working to combat hunger and improve food 
security globally.

International 
Day of the 
Girl Child
October 11

World 
Food 
Day
October 16

MENTAL HEALTH AWARENESS CONTENT: Share informative 
content about mental health, including resources for support and tips for 
maintaining mental well-being.

WELLNESS PRODUCT DISCOUNTS: Offer discounts on products 
related to wellness and mental health, such as meditation apps, books, or 
wellness journals.

EMPLOYEE MENTAL HEALTH DAY: Give employees a day off for 
mental health, encouraging self-care and destigmatizing mental health issues.

VIRTUAL SUPPORT GROUPS: Sponsor or host virtual support 
group sessions for those struggling with mental health issues.

DONATION TO MENTAL HEALTH ORGANIZATIONS: 
Donate a portion of sales to organizations focused on providing mental health 
support and resources.

INDIGENOUS ARTISAN SHOWCASE: Feature products made by 
Indigenous artisans, providing a platform for their work and stories.

CULTURAL EDUCATION SERIES: Share educational content 
about Indigenous cultures, histories, and contributions, raising awareness     
and appreciation.

SUPPORT FOR INDIGENOUS ORGANIZATIONS: Donate 
to organizations that support Indigenous communities, focusing on areas like 
education, health, and cultural preservation.

COLLABORATION WITH INDIGENOUS CREATORS: 
Collaborate with Indigenous creators for exclusive content or products, 
highlighting their talents and perspectives.

VIRTUAL CULTURAL EVENTS: Host virtual events 
showcasing Indigenous music, dance, and art, celebrating the richness of               
Indigenous cultures.

World 
Mental Health 
Day
October 10

Indigenous 
Peoples 
Day
October 12



HALLOWEEN DIY COSTUME CONTEST: Encourage customers 
to share their DIY costumes on social media, offering prizes for creativity       
and originality.

SPOOKY PRODUCT LINE: Launch a limited-edition line of 
Halloween-themed products, from decorations to themed apparel.

VIRTUAL HAUNTED HOUSE TOUR: Create a virtual haunted 
house experience, offering a fun and safe way to celebrate Halloween.

PUMPKIN CARVING TUTORIAL: Share a pumpkin carving tutorial 
online, showcasing creative ways to decorate pumpkins with your products.

TRICK OR TREAT SAFETY KITS: Sell or give away trick or treat 
safety kits, including reflective bags, flashlights, and non-food treats for those 
with allergies.

Halloween
October 31
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November



VEGAN PRODUCT DISCOUNTS: Offer discounts on vegan 
products, encouraging customers to try vegan options.

VEGAN RECIPE SHARE: Invite customers to share their favorite 
vegan recipes on social media, creating a community cookbook.

EDUCATIONAL WEBINARS ON VEGANISM: Host webinars 
discussing the benefits of veganism for health, animals, and the environment.

COLLABORATION WITH VEGAN INFLUENCERS: 
Partner with vegan influencers for product endorsements, recipes,                                     
or educational content.

SUPPORT FOR ANIMAL RIGHTS ORGANIZATIONS: 
Donate a portion of sales from vegan products to animal rights organizations.

World 
Vegan 
Day
November 1

VEGAN PRODUCT DISCOUNTS: Offer discounts on vegan 
products, encouraging customers to try vegan options.

VEGAN RECIPE SHARE: Invite customers to share their favorite 
vegan recipes on social media, creating a community cookbook.

EDUCATIONAL WEBINARS ON VEGANISM: Host webinars 
discussing the benefits of veganism for health, animals, and the environment.

COLLABORATION WITH VEGAN INFLUENCERS: 
Partner with vegan influencers for product endorsements, recipes,                                     
or educational content.

SUPPORT FOR ANIMAL RIGHTS ORGANIZATIONS: 
Donate a portion of sales from vegan products to animal rights organizations.

STEM CHALLENGES FOR KIDS: Launch STEM challenges for 
kids, with activities that can be done at home using common household items.

HIGHLIGHT WOMEN IN STEM: Feature stories or interviews with 
women in STEM fields, promoting gender diversity in science and technology.

STEM EDUCATIONAL CONTENT: Share fun and informative STEM 
content on social media, including experiments, facts, and career advice.

SCHOLARSHIP ANNOUNCEMENTS: Announce scholarships or 
grants for students pursuing STEM education, supporting the next generation 
of innovators.

PARTNERSHIP WITH SCHOOLS: Partner with local schools to 
provide STEM resources or workshops, enhancing science education.

Dia 
de los 
Muertos
November 1

National 
STEM 
Day
November 8

DIWALI LANTERN-MAKING WORKSHOP: Host an online 
workshop teaching how to make traditional Diwali lanterns, celebrating the 
festival of lights.

SPECIAL DIWALI DISCOUNTS: Offer special discounts 
on products relevant to Diwali celebrations, such as home decor, gifts,                  
and festive attire.

CULTURAL EDUCATION CONTENT: Share content that educates 
about the significance of Diwali, its traditions, and how it's celebrated around 
the world.

SUPPORT FOR LIGHT-BASED CHARITIES: Donate to 
charities that bring light to underprivileged areas, aligning with Diwali's theme of 
overcoming darkness with light.

VIRTUAL DIWALI CELEBRATION: Organize a virtual Diwali 
celebration with music, dance performances, and storytelling, inviting the 
community to join.

Diwali
November 8
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ENTREPRENEUR SPOTLIGHT: Highlight successful entrepreneurs, 
sharing their stories and advice on your platforms.

STARTUP PITCH COMPETITION: Host a virtual pitch competition 
for startups, offering prizes that support business growth.

ENTREPRENEURIAL WORKSHOPS: Offer workshops on key 
business skills, such as marketing, finance, and product development.

NETWORKING EVENTS: Organize virtual networking events for 
entrepreneurs, facilitating connections and collaboration.

SUPPORT FOR SMALL BUSINESSES: Feature products or 
services from small businesses, especially those impacted by global events.

Global 
Entrepreneur-
ship Week
November 16

THANKSGIVING RECIPE EXCHANGE: Invite customers to share 
their favorite Thanksgiving recipes, creating a community recipe book.

GRATITUDE CAMPAIGN: Encourage customers to share what they're 
thankful for, fostering a sense of community and gratitude.

CHARITY MEAL DONATION: For every purchase, donate a meal to 
those in need, emphasizing the spirit of giving.

THANKSGIVING TABLE DECOR TIPS: Share tips and ideas 
for decorating the Thanksgiving table, featuring products that enhance          
holiday gatherings.

VIRTUAL THANKSGIVING PARADE: Host a virtual parade 
featuring user-submitted videos of Thanksgiving celebrations or traditions.

Thanksgiving

November 26

MEN'S HEALTH CAMPAIGN: Launch a campaign focused on men's 
health and wellness, sharing resources and encouraging health screenings.

HIGHLIGHT MALE ROLE MODELS: Feature stories of 
male role models who promote positive values, community service,                                   
and healthy lifestyles.

MENTAL HEALTH AWARENESS: Promote mental health awareness 
among men, offering tips for managing stress and where to find support.

FATHERHOOD INITIATIVE: Share content celebrating fatherhood, 
including stories, advice, and resources for dads.

MEN'S PRODUCT DISCOUNTS: Offer discounts on men's products, 
especially those related to health, grooming, and wellness.

International 
Men's 
Day
November 19

EARLY BIRD DISCOUNTS: Offer early bird discounts to incentivize 
customers to shop early, reducing the rush on Black Friday.

EXCLUSIVE ONLINE DEALS: Provide exclusive deals on your 
website, encouraging customers to shop online and avoid crowded stores.

HOURLY FLASH SALES: Host hourly flash sales on popular items, 
creating excitement and encouraging frequent check-ins.

SNEAK PEEKS VIA SOCIAL MEDIA: Use social media to 
give sneak peeks of deals, building anticipation in the days leading up to              
Black Friday.

LOYALTY PROGRAM PERKS: Offer special perks or extra discounts 
for members of your loyalty program, rewarding customer loyalty.

Black 
Friday

November 27



SHOP LOCAL CAMPAIGN: Promote the importance of shopping 
local, highlighting the impact on the community and local economy.

COLLABORATION WITH LOCAL BUSINESSES: Collaborate 
with other local businesses for cross-promotions, broadening the reach  of 
your campaign.

CUSTOMER APPRECIATION OFFERS: Provide special offers 
or gifts as a thank you to customers who shop small, reinforcing the value              
of their support.

LOCAL BUSINESS SPOTLIGHT: Feature stories of local 
businesses on your platforms, sharing their histories and what makes          
them unique.

COMMUNITY EVENT: Organize or participate in a community event 
that brings local businesses and shoppers together, fostering community spirit.

Small 
Business 
Saturday
November 28

EXCLUSIVE ONLINE OFFERS: Launch exclusive online offers, 
focusing on convenience and the benefits of shopping from home.

CYBER MONDAY COUNTDOWN: Create a countdown to Cyber 
Monday, revealing different deals each day leading up to the event.

FREE SHIPPING PROMOTIONS: Offer free shipping on Cyber 
Monday, removing barriers for online shoppers.

GIFT WITH PURCHASE: Provide a free gift with purchases made on 
Cyber Monday, adding value for online shoppers.

EXTENDED RETURNS POLICY: Offer an extended returns policy 
for purchases made on Cyber Monday, providing peace of mind for shoppers.

Cyber 
Monday
November 30
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December



HUMAN RIGHTS EDUCATION: Share educational content on 
the importance of human rights, including articles, videos, and resources                 
to learn more.

SUPPORT HUMAN RIGHTS ORGANIZATIONS: Highlight 
and donate to organizations working to protect and advocate for human            
rights worldwide.

EMPLOYEE HUMAN RIGHTS WORKSHOP: Host a workshop for 
employees on human rights issues, emphasizing the importance of diversity, 
equity, and inclusion.

ART FOR RIGHTS CAMPAIGN: Invite artists to create works 
that express the importance of human rights, sharing these pieces on                   
your platforms.

HUMAN RIGHTS DISCUSSION FORUM: Facilitate a discussion 
forum on social media or your website, encouraging conversations about 
human rights issues and solutions.

Human 
Rights 
Day
December 10

CHARITABLE MATCHING: Match donations made by customers to 
selected charities on Giving Tuesday, doubling their impact.

VOLUNTEERING INITIATIVE: Organize a company-
wide volunteering initiative, encouraging employees to give back to                          
their communities.

SUPPORT FOR NONPROFITS: Feature and support nonprofits, 
especially those aligned with your brand's values, promoting their work and 
encouraging donations.

GIVING TUESDAY STORIES: Share stories of how contributions 
make a difference, highlighting the impact of giving back.

CHARITY COLLABORATION: Collaborate with a charity for a special 
product or promotion, with proceeds going to the charity, highlighting the   
spirit of giving.

Giving 
Tuesday
December 1

VOLUNTEER HIGHLIGHT: Share stories of volunteers within your 
organization or community, highlighting their contributions and the impact of 
their work.

COMPANY VOLUNTEER INITIATIVE: Organize a company-
wide volunteer day, allowing employees to give back to the community and 
supporting local projects or organizations.

VOLUNTEER MATCH PROGRAM: Create a program that matches 
employees with volunteer opportunities that suit their skills and interests.

CHARITY PARTNERSHIP: Partner with charities to promote 
volunteer opportunities, encouraging customers and followers to get involved.

VOLUNTEER APPRECIATION OFFERS: Provide special offers 
or discounts to volunteers as a token of appreciation for their service.

International 
Volunteer 
Day

December 5

TRANSPARENCY CAMPAIGN: Conduct and publicly share your 
website/product accessibility audit highlighting wins, gaps, and your roadmap 
to inclusivity. Invite feedback and open up the process.

INCLUSIVE DESIGN CHALLENGE: Launch a co-creation 
challenge where participants propose inclusive design ideas—anything from 
packaging to tech interfaces. Reward top submissions and explore prototyping.

ADAPTIVE PRODUCT LINE LAUNCH:Introduce or spotlight 
products intentionally designed for neurodivergent or disabled users. Feature 
stories of users with disabilities as lead voices in your content

"DESIGNING WITH DISABILITY" CONTENT SERIES: 
Collaborate with disabled creatives to produce content around the intersection 
of design, disability, and innovation. Could include video essays, zines, or mini-
documentaries.

International 
Day of 
Persons with 
Disabilities
December 3
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HANUKKAH STORY SHARE: Share stories or educational content 
about the significance of Hanukkah and its traditions.

MENORAH LIGHTING CEREMONY: Host a virtual menorah lighting 
ceremony, inviting community leaders or influencers to participate.

HANUKKAH RECIPE EXCHANGE: Encourage customers to share 
their favorite Hanukkah recipes, compiling them into a community cookbook.

SPECIAL OFFERS ON HANUKKAH ESSENTIALS: Offer 
discounts on Hanukkah essentials, such as menorahs, candles, and dreidels.

SUPPORT JEWISH COMMUNITY ORGANIZATIONS: 
Highlight and support Jewish community organizations, particularly those 
focusing on education and outreach.

Hanukkah

December 4-12

CHRISTMAS GIFT GUIDES: Curate and share gift guides to help 
customers find the perfect presents for their loved ones.

HOLIDAY-THEMED PRODUCTS: Launch holiday-themed products 
or limited-edition Christmas packaging for existing products.

12 DAYS OF CHRISTMAS DEALS: Offer a series of deals 
leading up to Christmas, creating anticipation and encouraging repeated visits 
to your site or store.

VIRTUAL CHRISTMAS EVENT: Host a virtual Christmas event, 
such as a concert, story reading, or cooking class, to spread holiday cheer.

CHARITABLE GIVING CAMPAIGN: Encourage the spirit of giving 
by donating a portion of holiday sales to charities or organizing a toy drive for 
children in need.

Christmas

December 25

GUIDED MEDITATION SESSIONS: Offer free guided meditation 
sessions online, helping customers to find peace and relaxation amidst their 
busy lives.

MEDITATION APP PARTNERSHIP: Partner with a meditation 
app to offer free or discounted subscriptions, promoting mental wellness 
among your customer base.

WELLNESS PRODUCT DISCOUNTS: Provide special discounts on 
wellness products such as yoga mats, essential oils, or meditation cushions.

EMPLOYEE MEDITATION BREAK: Encourage employees to 
take a meditation break, sharing the experience on social media to promote 
workplace wellness.

EDUCATIONAL CONTENT ON MEDITATION BENEFITS: 
Share content that educates on the benefits of meditation for mental and 
physical health, encouraging a holistic approach to wellness.

World 
Meditation 
Day
December 21

BOXING DAY SALES: Launch Boxing Day sales, offering significant 
discounts to attract post-Christmas shoppers.

EXCLUSIVE ONLINE OFFERS: Provide exclusive online offers to 
encourage customers to shop from the comfort of their homes.

EXTENDED SHOPPING HOURS: Extend shopping hours for 
brick-and-mortar stores, accommodating the increased customer traffic                   
on Boxing Day.

GIFT CARD PROMOTION: Promote gift cards as a way to take 
advantage of Boxing Day sales, catering to those who received gift cards as 
Christmas presents.

CUSTOMER LOYALTY REWARDS: Offer special rewards or extra 
points for members of your loyalty program who shop on Boxing Day.

Boxing 
Day
December 26



KWANZAA EDUCATIONAL CONTENT: Share information 
about the principles and traditions of Kwanzaa, educating customers on its        
cultural significance.

SUPPORT BLACK-OWNED BUSINESSES: Feature and promote 
products from Black-owned businesses in celebration of Kwanzaa's principles.

KWANZAA CELEBRATION IDEAS: Provide ideas and tips 
for celebrating Kwanzaa at home, including recipes, decoration ideas,                   
and gift suggestions.

KWANZAA CRAFT WORKSHOP: Host an online workshop on making 
Kwanzaa crafts, such as Kinara candle holders or unity cups.

DONATION TO CULTURAL ORGANIZATIONS: Donate a 
portion of sales to organizations that promote African and African-American 
culture and heritage.

Kwanzaa

December 26

NEW YEAR'S RESOLUTION CAMPAIGN: Launch a campaign 
encouraging customers to share their New Year's resolutions, offering support 
or products to help achieve them.

VIRTUAL NEW YEAR'S EVE PARTY: Host a virtual New 
Year's Eve party with live music, countdowns, and guest speakers to ring in the       
new year.

NEW YEAR'S EVE PARTY KITS: Sell New Year's Eve party kits, 
including decorations, party favors, and champagne flutes.

YEAR IN REVIEW CONTENT: Share a "year in review" recap of 
your brand's highlights, milestones, and customer stories from the past year.

NEW YEAR'S DAY SALE: Kick off the new year with a New Year's 
Day sale, encouraging customers to get a head start on their resolutions with 
your products.

New 
Year's Eve

December 31
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